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• Being accepted

• Making more money

• Pleasing others

• Being recognized

• Looking or feeling  better

Consumer behavior is generally based on:

Consumers buy illegal wildlife because they are convinced 
it benefits their image/ health. 



• Sufficient resources

• Government endorsements

• Adequate monitoring

• Public participation

• Law enforcement backing

Campaigns typically lack the following:



• Share opinions

• Social and peer pressure around consumer

• Reduce value and prestige of buying endangered wildlife
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iTHINK-now.org Features

Events calendar
iTHINK TV
Conservation news
Important studies
Projects in need

Grant opportunities
Job vacancies
Org profiles
Editorials
Expert directory





CHALLENGES

LESSONS LEARNED

Developing new technology is extremely time consuming

Clearances through multiple donors and co-branding – donor logos 
can be sensitive

Government endorsement: extremely important and 
financially beneficial (sustainability )

Be prepared to adapt quickly

Choose celebrities carefully

Alliance approach is key (cooperation, not duplication)



Work with current and new KOLs for widest 
reach possible

Display PSAs at key consumption/transit areas

Promote ithink-now.org

Youth to increasingly encourage others to not 
consume wildlife

Moving Forward









ASEAN REGIONAL FORUM
WORKSHOP ON COMBATING WILDLIFE TRAFFICKING

iTHINK, A Joint Campaign Platform to Tackle Wildlife Consumption

MARCH 30 – April 1, 2015
Sabah, MALAYSIA


